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ABSTRACT  
Knowledge Management comprises a range of practices used by organizations to identify, 
create, represent, and distribute knowledge. Most large companies have resources dedicated to 
Knowledge Management, often as a part of 'Information Technology' or 'Human Resource 
Management' departments, and sometimes reporting directly to the head of the organization. 
Effectively managing information is a must in any business, and knowledge and information are 
intertwined, Knowledge Management is a multi-billion dollar worldwide market. 
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I. INTRODUCTION 

Knowledge plays an important role in all spheres of human life and activity. It is a 
powerful factor which helps man to attain success, power and position in life. There is no doubt 
that physical strength and money are instruments of power. A man who is physically strong or 
whose purse is full commands power over others. 

Knowledge Management comprises a range of practices used by organizations to 
identify, create, represent, and distribute knowledge. Most large companies have resources 
dedicated to Knowledge Management, often as a part of 'Information Technology' or 'Human 
Resource Management' departments, and sometimes reporting directly to the head of the 
organization. Effectively managing information is a must in any business, and knowledge and 
information are intertwined, Knowledge Management is a multi-billion dollar worldwide market. 

Knowledge Management programs are typically tied to organizational objectives and are 
intended to achieve specific outcomes; these can include improved performance, competitive 
advantage innovation, lessons learnt transfer and the general development of collaborative 
practices. 
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DEFINITIONS OF KNOWLEDGE 
 
 “Knowledge consists of truths and beliefs, perspectives and concepts, judgments and 
expectations, methodologies and know-how”.  Wig (1993) 
 
 “Knowledge is information in context coupled with an understanding of how to use it”.  
Davenport &Prusak (1998) 
  
DEFINITIONS OF KNOWLEDGE MANAGEMENT 

"Knowledge Management is the discipline of enabling individuals, teams and entire 
organizations to collectively and systematically create, share and apply knowledge, to better 
achieve their objectives" Ron Young, CEO/CKO Knowledge Associates International 

 “Knowledge management will deliver outstanding collaboration and partnership 
working. It will ensure the region maximizes the value of its information and knowledge assets 
and it will help its citizens to use their creativity and skills better, leading to improved 
effectiveness and greater innovation”.West Midlands Regional Observatory, UK 

BENEFITS OF KNOWLEDGE SHARING: 

          An effective knowledge sharing program should help a company do one or more of the 
following:  

 Foster innovation by encouraging the free flow of ideas. 

  Help in understanding markets and customers. 

  Development of product and services.  

 Development of vision and strategies.  

  Building competencies.  

  Improve customer service by streamlining response time.  

  Boost revenues by getting products and services to market faster.  

  Enhance employee retention rates by recognizing the value of employee's knowledge 
and rewarding them for it.  

 Streamline operations and reduce costs by eliminating redundant or unnecessary 
processes. 

OBJECTIVES OF THE STUDY: 

1. To study theoretical background concepts relating to knowledge management and 
knowledge sharing. 

2. To study the employees perception on knowledge sharing activities. 
3. To identify the tools commonly used for knowledge sharing. 
4. To study different dimensions of employees perception on knowledge sharing activities. 
5. To examine the factors that restricts the employee knowledge sharing process. 
6. To offer suggestions if needed. 
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LIMITATIONS OF THE STUDY: 

1. The data for analysis has been obtained from employees of IT companies. 
2. The study is restricted to select IT companies in Chennai. 
3. The analyses are made based on the personal opinions on the respondents.  

II. REVIEW OF LITERATURE 

Bock et al. (2005)“state that perceived reciprocal relationships influence individuals’ 
attitudes toward knowledge sharing. In this study, it is expected that individuals are willing to 
engage in knowledge sharing in the hope of receiving future help and reciprocal relationships 
from others in return for their sharing knowledge.” 

 Dina Adamovic, Andrea potgieter and matriemeans (2012) investigated social 
media technology trends in Nielsen global information and Measurement Company- and to 
establish how these technologies can help the company to create a knowledge-sharing culture. 
The findings revealed that respondents had apositive attitude to sharing knowledge with one 
another through using social media tools. 

JayanthiRanjan and Saani Khalil(2007) has made an attempt to support the 
framework by analyzing one of the knowledge management tools that was implemented in 
India’s test institute of management(TIM). This paper studies the knowledge management tool 
and features that are implemented in TIM and some problems that hindered knowledge 
management practices at TIM. 

 Mark Sharratt and Abel Usora(2003) have seemed to promote the understanding by 
first discussing trends in knowledge management. They have examined the emerging role of 
online communities (OLC’s). their findings says that in order to fully leverage their knowledge 
based assets, organization must first understand the factors, that affect knowledge sharing at an 
individual level. 

III. RESEARCH METHODOLOGY 

        Research methodology is a collective term for the structured process of 
conducting research.  Research methodologies are generally used in academic research to test 
hypotheses or theories.  A good design should ensure the research is valid, i.e. it clearly tests the 
hypothesis and not extraneous variables, and that the research is reliable, i.e. it yields consistent 
results every time. 

Sampling technique: 

Non Probability Convenient Sampling Method is used. 

DATA COLLECTION 

Primary Data: 
“Primary data" are data collected for the need at hand. Primary data is a data which is 

created for the first time and there is no previous source available. Primary data analytics 
involves the ability to analyze data for the purpose by which it has been collected. 

 Through interaction with employees 

 Through questionnaires filled from the employees. 
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Secondary data: 

“Secondary data" are data that were collected for another reason but is being re-
purposed to address the need at hand. Secondary data is a readily available data like data from 
trade directories, statistics from websites etc. In Dissertation Literature review is done through 
secondary data which includes the contents such as theories, models, compilation, research 
findings by some other scholar etc.Secondary data analytics involves identifying "secondary data 
sources" to solve a new problem and then the ability to re-purpose that data 

 Through internet, various official sites of the company. 

 Journals & Magazine 
 

TOOLS FOR ANALYSIS: 

The collected data through the Questionnaire was properly codified and entered in 
SPSS 20 package and using SPSS, descriptive analysis was done. Then the factor analysis was 
done to extract the factors underlying the knowledge sharing. 

Percentage Analysis 

 It helps to find percentage values for all questions. It is a simple and effective method 
used for analyzing collected data.  Percentage analysis provides clear pictures of distribution of 
respondent’s responses.  Using percentage analysis method of data analysis result in easy 
interpretation of the available data by using percentage analysis we can get clear view of how 
respondent’s responses to a specific query distributed among different options 

Respondents’ profile: 

 The profile of the respondents, with respect to their Gender, Age, Educational 
qualification and Income level is presented in Table. 

Respondents Profile 

Demographic  Variable Frequency Percent (%) 

Gender Male 55 55 

Female 45 45 

Age Below 25years 44 44 

26-35years 42 42 

36-45years 14 14 

Above45years - - 

Educational 
qualification 

Diploma 14 14 

UG 40 40 

PG 46 46 

Experience Below10years 86 86 

11-20years 14 14 

21-30years - - 
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Above30years - - 

Income level Below20,000 24 24 

20,000-30,000 34 34 

30,000-40,000 14 14 

Above40,000 28 28 

Interpretation: 

 The respondents profile showed that out of the total respondents (100), 55% were male 
and 45% were female. 44%of the respondents were between the ages below 25years, 42% were 
between 26-35years, 14% were in between the age of 36-45years and there were no persons in 
the age group of above 45years. Examination of age category indicates that the profile has 
slightly younger respondents. 

ANOVA 

 The term one-factor analysis of variance refers to the fact that a single variable or factor 
of interest is controlled and its effect on the elementary units is observed. ANOVA was used to 
compare the means or these parameters and to establish whether there exists a significant 
difference among the means for the groups. 

A statistical analysis tool that separates the total variability found within a data set into 
two components: random and systematic factors. The random factors do not have any 
statistical influence on the given data set, while the systematic factors do. The ANOVA test is 
used to determine the impact independent variables have on the dependent variable in a 
regression analysis 

The ANOVA test is the initial step in identifying factors that are influencing a 
given data set. After the ANOVA test is performed, the analyst is able to perform further 
analysis on the systematic factors that are statistically contributing to the data set's variability. 
ANOVA test results can then be used in an F-test on the significance of the regression 
formula overall. 

Factors of knowledge sharing with age: 

Hypothesis: 

Ho: There is no significant difference between ages of employees with factors of knowledge 
sharing. 

H1: There is significant difference between ages of employees with factors of knowledge 
sharing. 
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Sum of 
Squares 

Mean 
Square F 

P 
value 

USAGETOOLS Between 
Groups 

185.978 92.989 7.752 0.000 

Within Groups 1163.565 11.996   

Total 1349.543    

PERCIVED REG Between 
Groups 

89.224 44.612 2.846 0.000 

Within Groups 1520.352 15.674   

Total 1609.576    

REPUTATION Between 
Groups 

14.487 7.243 0.883 0.000 

Within Groups 795.448 8.200   

Total 809.934    

 LOSSOF 
KNOWLEDGE 

Between 
Groups 

68.124 34.062 3.739 0.000 

Within Groups 883.636 9.110   

Total 951.760    

Interpretation: 

 It is clear from table 3 that calculated F value is significant at 5% level. Hence, the 
hypothesis does not hold good. It is concluded that there is a significant difference between the 
age and factors in knowledge sharing. 

Factors of knowledge sharing with income level: 

Hypothesis: 

Ho: There is no significant difference between income levels of employees with factors of 
knowledge sharing. 

H1: There is significant difference between income levels of employees with factors of 
knowledge sharing 

 
Sum of 
Squares 

Mean 
Square F 

P 
value 

USAGETOOLS Between 
Groups 

87.285 29.095 2.213 0.000 

Within Groups 1262.258 13.149   

Total 1349.543    

PERCIVED REG Between 
Groups 

11.496 3.832 0.230 0.000 

Within Groups 1598.080 16.647   

Total 1609.576    
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REPUTATION Between 
Groups 

20.721 6.907 0.840 0.000 

Within Groups 789.213 8.221   

Total 809.934    

 LOSS OF 
KNOWLEDGE 

Between 
Groups 

146.510 48.837 5.822 0.000 

Within Groups 805.250 8.388   

Total 951.760    

Interpretation: 

 It is identified from table 4 that the calculated F value is not significant.Hence the 
hypothesis does not hold good. Therefore, it is concluded that there is significant difference 
between employees’ income level and the knowledge sharing factors. 

Independent sample: 
 Independent sample t-test- this t-test is used when the researcher compares the average 
responses of two groups on one variable/measure; for example, comparing the average 
differences in factors by gender group(male and female). To be independent, it must be the case 
that a person can only belong in one of the groups. 
 
Hypothesis: 
Ho: There is no significance difference between genders of employee in relation to constructs 
knowledge sharing. 
H1: There is a significance difference between genders of employee in relation to constructs 
knowledge sharing. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Interpretation: 
 From the above table it is clear that there were difference in the factors influencing the 
employee knowledge sharing among different gender. 
 
 
 
 

Table 5: Independent sample 

 T 
value 

P 
value 

USAGETOOLS                    
 

1.805 
 

0.000 

PERCIVED REG                  
 

-1.525 
 

0.000 

REPUTATION                     -0.801 
 

0.000 

LOSS OF KNOWLEDGE    -1.275 
 

0.000 
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FINDINGS: 

1. The study discussed theoretical and practical implications for sharing knowledge in the 
work context. 

2. The objective of this project report was to enhance the collective understanding of the 
perceived factors affecting knowledge sharing behaviors of knowledge workers. 

3. The employees in the organization mostly using the video conferencing and desktop 
computer conferencing methods to share the knowledge. 

4. It was found that the employees lack in time for the face-to-face discussion. 
5. It is identified that the employees share their knowledge it offers them to get bonus and 

also increase in wage incentives. 
6. The knowledge sharing culture in organization seems to be very low among employees. 
7. It is found that through knowledge sharing the employees get mutual help from others. So 

their queries also getting answered this enhances the willing for knowledge sharing. 
8. Perceived loss of knowledge power acts as a barrier in effective knowledge sharing 

practices among the employees of IT industries. 
9. ANOVA revealed that the variance of opinion among the employees of different age 

groups and perceived knowledge sharing factor. 

SUGGESTIONS: 

 For launching knowledge sharing incentives, organizations can create an environment 
that is conducive to knowledge sharing. 

 Management may demonstrate its support for knowledge sharing. 

 The results of the study suggest that attitude towards knowledge sharing behavior 
affects intention and further the actual behavior of knowledge workers, hence an 
attitudinal change among the workers to be brought in. 

 Techniques may also be developed to raise the level of the knowledge sharing among 
the coworkers. 

 Organizations may employ knowledge management system to facilitate collaborative 
work and support knowledge sharing. 

 The myth of “fear of losing knowledge” can be set aside from the minds of workers by 
thoughtful efforts and a positive climate can be created. 

IV. CONCLUSION 

 Knowledge sharing has been identified as the key enabler of knowledge management. 
To leverage knowledge resources and to support knowledge sharing, organizations are 
employing knowledge management systems. While knowledge management systems are 
important, practical implementations have shown that the mere availability of technology does 
not guarantee that knowledge will be shared.  
 
 The current study revealed that knowledge sharing is gaining momentum particularly in 
IT industry which is a knowledge intensive industry. In spite of availability of tools for 
knowledge sharing and the awareness about the benefits of knowledge sharing, the fear of losing 
knowledge seems to be a major factor that hinders the employees from sharing the capital. It 
can be concluded that knowledge sharing can be effectively exploited provided the conducive 
environment and an attitudinal change among the employees are created to carve a niche in the 
IT industry. 



 

 

 

L. Sowmiya Bal 

  s 9 

 Emperor Journal of Women Studies 

 

 
V. REFERENCES: 

 Bonnie O’Neill and Monica Adya(2007), “Knowledge sharing and the psychological 
contract:Managing knowledge workers across different stages of employment”, Journal of managerial 
psychology, volume22, No.4 

 Dina Adamovic, Andrea Potgieter and Martiemearns(2012), “Knowledge sharing 
through social media: Investigating trends and advertising research company”, SA Journal of 
information management 14(1), Art.#514, 7pages 

 JayanthiRajan and SanniKhalil(2007), “Application of knowledge management in 
management education: A conceptual framework”, Journal of theorital and applied information 
technology. 

 John H.Harvey and Eric D.Miller(1998),“Toward a psychology of loss”, American 
psychological society  vol.9 No.6 November 

 Patrick sik-wah Fong and Lily Chu (2006),“Exploratory study of knowledge sharing in 
contracting companies: a sociotechnical perceptive”, Journal of construction engineering and 
management, vol.132. No.9 September1(928939) 

 


