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ABSTRACT  

Women Entrepreneurs has been another worry. In this New Economic World, 
monetary advancement of a nation absolutely depends upon the commitment of women in the 
provincial improvement of a country. Women finance managers recognizes exceptional task to 
meet her own nee and become monetarily free. In India, there are around 8,000,000 women 
business visionaries in which Tamilnadu having the most significant rate. Anyway the amount of 
women business visionaries extending, still they are managing various issues from various 
sources. The current paper includes the Socio Economic Conditions of the women business 
visionaries in Paramathi Velur and Tiruchengode squares of Namakkal District of Tamil Nadu. 
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I. INTRODUCTION 
 

 The incorporation of women in business has reliably growing in for all intents and 
purposes all of the countries. Women finance managers expect a basic part in the monetary 
headway of the country. In India in overabundance of 80% of the country women are 
incompetent and they inclined toward low paid occupations. Remaining Women business 
visionaries recognize the prerequisites of the business and do the business in an inventive 
manner. They are the challenging people and they support the creation. Anyway the public 
power gain ground polices still women are trying to find adequate compensation to 
perseverance. 
 
 In Namakkal region women were busy with an arrangement of regular and present day 
endeavors like truck weight preparing adventures, poultry developing, readymade garments, 
materials, hotels, painstaking works, doll making, dairy developing, substance industry, jewel 
vendors arranging, etc 
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II. OBJECTIVES OF THE STUDY 
 

 The essential objective of the audit is to perceive the monetary conditions of the 
women business visionaries in Namakkal region. Coming up next are the specific 
objections of the survey. 

 To concentrate on the monetary conditions of the women business visionaries in 
Namakkal region. 

 
III. METHODOLOGY 

 
 The audit is chiefly established on fundamental data assembled from women financial 
specialists in Namakkal area with the help of pre-taken a stab at meeting plan. Discretionary data 
were furthermore accumulated from the books, journals, periodicals and Namakkal district 
records for cross check of the results. 
 
Selection of the Study Area 
 Namakkal district is the universe of the audit. Innumerable truck lifting loads, poultry 
developing are working in Namakkal area. Women Self Help Groups are working in moderate 
manner. Through WSHGs women are locked in with various associations. In Namakkal district 
Tiruchengode and Paramathi Velur block are picked for the audit. 
 
Sampling Design 
 The researcher used sporadic examining procedure for the assurance of the models for 
the ebb and flow audit. The researcher assembled the addresses of Women Entrepreneurs living 
in Tiruchengode and Paramathy Velur Taluk from different Regional Banks and District 
Industries Center, Namakkal. 125 respondents from Tiruchengode and 125 from Paramathi 
Velur block have been decided for the audit. Outright respondents decided for the survey was 
250. A well pre attempted Interview Schedule was used to accumulate the data from the picked 
250 women business visionaries of the current audit. The gathering plan covered monetary 
factors of the women financial specialists. 
 

IV. Findings and Suggestions 
 

1. From the Examination it was seen that 64% of women business visionaries in 
Tiruchengode block and 62 percent of Paramathi Velur block has a spot with the age 
get-together of 30-40 years. 22% from Tiruchengode and 24 percent from Paramathi 
Velur block are in the hour of upto 30. Remaining respondents are has a spot with the 
age social affair of 41-50. 

2. Among indisputably the quantity of 250 respondents 76 percent of Tiruchengode and 
75 percent of Paramathi Velur block were has a spot with Hindus, Staying level of the 
respondents are has a spot with Christian. In the current survey there is no depiction 
from the Muslim severe. 

3. 64% from Tiruchengode and 60 percent from Paramathi Velur block are has a spot 
with B.C, 16% from Tiruchengode and 20 percent from Paramathi Velur are most in 
turn around neighborhood), (20% from Tiruchengode and Paramathi Velur block are 
has a spot with Planned Station and Booked Clan. 
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4. Hitched women business visionaries address close to three fourth of the respondents in 
both the picked blocks because of moral and money related assistance of their 
respondents. 

5. It will in general be found from the audit that all of the respondents looked over the 
survey district are instructed. 

6. 88% from Tiruchengode and 85 percent from Paramathi Velur block are living in an 
alternate family system i.e nuclear family set-ups. Among the 250 picked respondents 
only 12% in Tiruchengode and 15 percent in Paramathi Velur block are living in a joint 
family structure. 

7. 28% from Tiruchengode and 25 percent from Paramathi Velur block are busy with 
Modern regions and 22 percent from Tiruchengode and 24 respondents from 
Paramathi Velur block are related with Administration region works out. The 
abundance half from Tiruchengode and 51 from Paramathi Velur block are busy with 
Business works out. 

8. From the audit it was seen that 20% from Tiruchengode and 30 percent from 
Paramathi Velur are having more than 10 years of inclusion with their specific business. 

9. 34% from Tiruchengode and 36 percent from Paramathi Velur block the month to 
month family pay was in the extent of Rs. 10,000 - 20,000. 48% in Tiruchengode and 46 
percent in Paramathi Velur block obtains Rs. 20,000 - 30000 consistently. 5% in 
Tiruchengode and 4 percent in Paramathi Velur block has family pay underneath Rs. 
10000. Remaining percent of the respondents obtains in excess of 30000 consistently. 

10. The authoritative associations basically guide the impending women finance managers 
about the frameworks to be done. 

11. Out of 50 picked women business visionaries 76% in Tiruchengode and 70 percent in 
of Paramathi Velur block are having incredibly strong business. Remaining respondent's 
endeavors are periodic. 

12. It is recognized that 64% in Tiruchengode and 70 percent in Paramathi Velur are 
having sole possession. 

13. Out of the 250 units, 94 percent Tiruchengode units and 92 Paramathi Velur units have 
not so much as Rs. 1.5 lakh interest in plant and equipment. 

14. 30% of Tiruchengode units and 35 percent of Paramathi Velur units having turnover of 
in excess of 200000 consistently. 

15. The close by business areas cover the prompt purchasers, to the level of 55% of 
outright creation in both the squares. 

16. 35% of Tiruchengode and 34 percent of Paramathi Velur block has caused the 
utilization in the extent of Rs.2 lakhs to 3 lakhs. 

17. 20% in Tiruchengode and 25 percent Paramathi Velur block women financial specialists 
having the net advantage of Rs.50,000 - 1,00,000. 80% Tiruchengode and 75 percent 
Paramathi Velur women money managers' net advantage was Rs.1,75,000 - Rs.3,00,000. 

18. 50 Percent of the advantage in both the squares were utilized for individual utilization 
which considered as first position. 35% of the advantage were utilized for speculation 
reserves and remaining 15 were spent for reinvestment. 

 
Association between Income and Socio Economic conditions  
 To find the connection between the compensation and monetary conditions of the 
women business visionaries the researcher used chi-square test. Chi-square test at 5% level of 
significance shows the age and intimate status has not stood out from finance managers. 
However, preparing, kind of family and nature of business are basically stood out from the 
picked women finance managers. 
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Suggestion for the Development of Women Entrepreneurs 
 

 Extraordinary quality establishment, for instance, water office, power, transport, etc 
should be given to the women finance managers. 

 Sound money related organizations to be given to the women finance managers to 
decrease the financial issues looked by the women finance managers. 

 The leaders and Specialized assistance moreover proposed to the women finance 
managers. 

 Extending care among women financial specialists. 
 Proficient arrangement projects should be coordinated by the Public authority to the 

natural women business visionaries. 
 Take crucial steps and ways to deal with kill socio social deterrents. 

 
 V. CONCLUSION 
 
 The current audit shows that women having a great deal of opportunities to start a 
business and produce huge compensation and work in the survey locale. Regardless, women 
business visionaries expected to overcome a part of the issues to continue with their business. 
The monetary status of the women money managers in the overall population has similarly been 
moved along. It is basic to lay out an accommodating environment to empowers and safeguard 
women status in the monetary development generally speaking and as cash chiefs explicitly. 
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