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ABSTRACT  

Consumption is an important component of aggregate demand in an economy. A 
country’s consumption pattern and its outcomes unveil a radiant picture of its living standards, 
level of poverty, human development and the essence of its economic growth and well-being. A 
convoluted set of socio-economic, cultural, psychological and environmental factors determine 
the consumption pattern of any common man in a society. In a similar way human wants and 
consumption pattern undergo major transformation interrelated with the growth and 
development of societies. Consumption is an important activity performed by any common man 
and is basically of two types i.e. lifeline and lifestyle. Consumption inevitably is based on income 
of a person and his assets. Economic reforms introduced by Government of India over the 
years have influenced the per capita income to a great extent and also has influenced the 
consumption pattern of masses. The paper highlights the varying consumption pattern in India 
in this dynamic economic scenario. 
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I. INTRODUCTION 

 
Indian consumer durables market is primarily classified into two: the urban and rural 

markets, and is captivating marketers across the world. The industry mainly targets huge middle 
class, relatively large wealthy class and a petite economically disadvantaged class sections. Global 
corporations consider India as one of the key markets from where future growth is destined to 
loom. The advancement in India’s consumer market would be primarily driven by a favourable 
population design and rising disposable incomes. The consumer goods sector needs to redraft 
their strategies to assist the varying consumer preferences in India. Indian Economy is 
apparently observing a slowdown phase, with feeble consumption demand being a factor. A 
troublingly continual slowdown hauled the economic growth in India down to 5% in the first 
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quarter of 2019-20.This is the pathetic pace of the economy over 6 years. Private consumption 
expenditure has decreased so sharply that at 3.1%, the expansion is at an 18-quarter low. 
Remarkably, private consumption growth contributes more than half the GDP and is the 
bastion of demand. Automobile sales remained to thrust in August 2019.It exhibited the worst 
downfall since the Society of Indian Automobile Manufacturers (SIAM) commenced pooling 
wholesale vehicle sales data in 1997-98.The absence of demand suffuse almost every key sector 
– starting from consumer durables to biscuits and housing. 

2. CONSUMER GOODS 

The consumer goods sector is a category of stocks and companies that associate to 
items procured by individuals rather than by manufacturers and industries. The consumer goods 
industry constitutes of companies involving in food production, packaged goods, clothing, 
beverages, automobiles and electronics.  Despite less investment and low export growth in the 
economy, consumer-facing companies are the only ones to have administered predictable 
earnings growth of late. This is exposed by the Nifty India Consumption index rising up 180% 
since December 2011, which is higher than the Nifty500’s 150% gain. In the last consecutive 
five years, companies in the Nifty Consumption index have developed their sales at an annual 
rate of 7%, while their operating and net profits have stretched out at 12% a year. 

 

3. THE CURRENT SCENARIO 

The rising purchasing power and growing influence of the social media have facilitated 
Indian consumers to indulge on good things. India is one of the largest developing electronics 
market in the world. The Indian electronics market is anticipated to grow at 41 per cent CAGR 
between 2017-20 to attain US$ 400 billion. Fast-moving consumer goods (FMCG) sector is the 
fourth largest sector in the Indian economy with Personal Care and household estimating 
around 50% of FMCG sales in India. Increasing awareness, easier access and modified lifestyles 
have been the key growth drivers for the sector. 

R.Mayakkannan (2018)i From   the   study   finally  concluded  that  in  maximum  
occasions  buying  decision  of  instant foods  was  made  by  their  own  and  they  not  yet  
depend  on  others  for  choosing  the  product.  As a  sales  promotion  activity  the  
importance  and  awareness  towards  these  products  should  be created through  various  
media or literatures to target  all  group  of people. 
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R.Mayakkannan (2020)ii The  main  objective  of  microfinance  is  to  provide  credit  to  poor  
so  that  they  can improve  their lives.  Microfinance  in  India  has  helped  a lot  in  upliftment  
of  a  number of  poor  people.  The coverage  of  micro  finance  is  uneven  with  large  
number  of  people in  rural  area  still  untouched. Government can play a vital role to create a 
supportive environment in which MFIs can flourish. All  concerns  should  formulate  a  
harmonized action  plan  to  boost  microfinance  sector  in  India. Poor people are ignorant 
about the functions of MFIs. They should be given latest knowledge relating to microfinance 
services.  Recently  Government  of  India  has  launched  a  massive  Jan- Dhan  scheme  for 
poor  people.  

 3.1 AN ANALYSIS 

World Economic Forum has published a report titled ‘Future of Consumption in Fast-
Growth Consumer Market’. This report states that with the current pace of development, India 
would become the third largest consumer market in the world by 2030. An in-depth consumer 
surveys were carried out across 5,100 households in 30 cities and town in India and from over 
40 in-depth interviews with private and public-sector leaders. It puts forward five critical 
predictions on a foresight for consumption and also a call-to-action for multi-stakeholder 
collaborations to build an inclusive future for our country. 

 

 

4. MAIN DRIVERS OF FUTURE CONSUMPTION 

Income growth: Growth in income will renovate India from a bottom-of the-pyramid 
economy to a really middle-class led one, with consumer spending flourishing from $1.5 trillion 
today to around $6 trillion by 2030. 
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Steady and distributed urbanization: While tier I and tier II cities prolong to drive economic 
growth, rural per capita consumption will rise more rapidly in urban areas imitating 
consumption patterns of urban population. 

Favourable demographics: With a median age of 31 in 2030 (versus 42 in China, 40 in 
the US), India will remain as one of the youngest nations in the world with one of the largest 
working-age populations. India will affix more working-age citizens than any other country in 
the world. 

Technology and innovation: Internet access will be democratized by 2030 with more 
than 1 billion Indians – rural and urban, old and young – on the internet, an absolutely unique 
accomplishment in terms of inclusion. 

Changing consumer attitudes: The triune of age, education/occupation and relatedness 
will result in unique consumer tastes even as income remains a solid determinant of 
consumption choices. 

5. THE CONSUMER SENTIMENT 

Consumer sentiment is a catalyst that influences consumption. It is fundamental for 
policy makers to deal with weakness in consumer sentiment through a mix of measures in the 
economic sphere. Both monetary and fiscal measures are equally necessary, as well as ensuring 
an amiable socio-political climate to augment the ‘feel-good’ factor is essential.  On the 
monetary side, guaranteeing lesser borrowing costs as well as ample availability of credit is 
crucial. This would create an enabling environment for consumers to consider taking out loans 
to fund their purchases. The latest decision to bring down baseline corporate tax rates is 
certainly a decent move, aimed at incentivising and enhancing capital investment. 

 

 

6. KEY PREDICTIONS 

Increasing income and the spreading of the middle class will reshape future 
consumption. Consumption based growth will shrink the urban-rural divide significantly. 
Liberalization’s children – Indian Millennial and Gen Z will become a key consumption pool 
and spend more than their precursors. Indian uniqueness will figure out the forth coming 
opportunities for indigenous offerings, e-commerce, value-for-money brands and digital 
entertainment. 
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Most of the consumer archetypes will persist as age, education; occupation and 
connectedness commence to sturdily influence preferences within each income segment. 
Connected India, with over 1 billion internet users, will have significantly much informed 
consumers who will demand larger transparency from brands. New business models facilitated 
by technology will monetize and organize concealed consumption opportunities. India has 
grown-up an average of over 20% in the past 3 years, the steadiest percentage growth in the 
coming years that is why it becomes an even more prime market. However, the necessity to 
refurbish demand at a juncture when the economy is heading for a stall is soaring.  

II. CONCLUSION 

The present generation prefers customisation over mass production.  Their product and 
brand choices have the potential disruption to a large consumer purchase pattern. Online portals 
are anticipated to play a key role for companies attempting to step in to the hinterlands. The 
Internet is a major factor in a big way, aiding a cheaper and convenient means to boost a 
company’s reach. Hence, the listed consumer firms in India should revise their strategies and get 
themselves fine-tuned to these shifts keeping in mind the present economic paradigm. 
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