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ABSTRACT  

In commerce, a "retailer" purchases goods or products in bulk from manufacturers or 
importers, either directly or through a wholesaler, and then sells smaller quantities to the end-
user. Retail stores are often called shops. Retailers are at the end of the supply chain. 
Manufacturing marketers see the process of vending as a essential division of their 
overall allocation policy.  
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I. INTRODUCTION 
 

Shops may be on housing streets, shopping streets with few or no houses or in 
a shopping mall. Shopping streets may be for people who commute regularly only. Sometimes a 
shopping street has a partial or full roof to protect customers from rain. Online retailing, a type 
of electronic used for business-to-consumer (B2C) transactions and mail order, are forms of 
non-shop transaction 

II.RESEARCH METHODOLOGY 

 RESEARCH DESINGN: 

In this study descriptive type of the research design has been used. 
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DATA ANALYSIS AND INTREPRETATION 

VARIETY OF PRODUCT AVAILABLE IN BIG BAZZAR 

S NO PARTICULAR NO OF 
RESPONDENT 

PERCENTAGE 

1 Poor 8 8 

2 Average 13 13 

3 Fair 30 30 

4 Good 38 38 

5 Very good 11 11 

 Total 100 100 

 

     CHART  

 

INTERPRETATION: 

From the above table 38% of customers feel that “variety of products is good one”, 30% of 
customers feel that its fair one,  13% of customers perceived that variety of products is average 
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only, 11% of customers feel that it’s very good one, Only 8% of customers said that variety of 
products is poor. 

TABLE 2 

SATISFACTION IN BIG BAZZAR 

S NO PARTICULAR NO OF 
RESPONDENTS 

PERCENTAGE 

1 Highly satisfied 15 15 

2 Satisfied 36 36 

3 Natural 32 32 

4 Dissatisfied 13 13 

5 Highly dissatisfied 4 4 

 Total 100 100 

 

     CHART NO - 19 

 

INTERPRETATION: 

Overall shopping experience most of the customers said that they are satisfied. 
Nearly 36% of customers are satisfied, 32% of customers said that neutral, 15% of 
customers feel that they are highly satisfied, 13% of customers are dissatisfied their 
shopping experience, 4% of customers are highly dissatisfied their shopping experience. 
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CHI - SQUARE 

GENDER 

Test Statistics 

 GENDER product you purchase 

Chi-Square .000a 14.640b 

Df 1 3 

Asymp. Sig. 1.000 .002 

 

LOCATION OF THE CUSTOMER 

Test Statistics 

 location of the customer deside to purchase the product 

Chi-Square 34.100a 14.800b 

Df 4 3 

Asymp. Sig. .000 .002 

Exact Sig. .000 .002 

Point Probability .000 .000 

 

 0 cells (.0%) have expected frequencies less than 5. The minimum expected cell 
frequency is 20.0. 

 0 cells (.0%) have expected frequencies less than 5. The minimum expected cell 
frequency is 25.0. 

III.FINDINGS 

 51% of the customer are said no product available in big bazzar. 

 Nearly 39% of customers are seasionaly buyers in big bazaar. 

 Most of the customers are coming big bazaar to buy a apparels products. Nearly 53% of 
customers coming only to buy apparels. 

 29% of customers said that display of products is average one and poor one. 

 34% of the customers said that in big bazaar product visibility is fair one. 
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 Nearly 38% of customers at the time of purchase to purchase the product. 

 29% of customers want to buy price products. 

 55% of customers said that “we didn’t like to buy same brand in future”. 

 54% of customers said that “we didn’t like to buy preforable brand in big bazzar”. 

 51% of customers said that “their budget is comfortable to buying the products in big 
bazaar”. 

 39% of customers feel that big bazaar provides the better price only at market price. 

 In apparels 51% of customers want to buy ethnic. 

 40% of customers are feeling that visibilities of promotional activities are fair one. 

 48% of customers said that if big bazaar provides add in Television means its effective 
one. 

 38% of customers feel that “variety of products is good one”. 

 Overall shopping experience most of the customers said that they are satisfied. Nearly 
36% of customers are satisfied 

 

SUGGESTION 

 Man power should be increased in the retail point. 

 Merchandising should be made in attractive way to attract more customers. 

 Proper maintenance should be made inside and outside the shopping complex to 
attract more customers. 

 Advertisement can be made effectively in all media. 

 More branded products can be sold in Big Bazaar. 

 Customers are in need of door delivery. 
 

IV. CONCLUSION 
  

The study made in Big Bazaar has helped the researcher a lot. Through the study made 
researcher came to know about different kind of merchandising activities followed by big 
bazaar. The company mainly holds and sells private label products. They provide the customer 
with a lot of offers and discounts for each purchase they made. The researcher learns major 
retail activities during the study. The research helped me to know about the advertisement 
strategies that are followed by Big Bazaar to attract the customer.  
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