
1 

 

 

 
Received : June 2022 
Accepted : June 2022 
Published : July 2022 

Emperor Journal of Commerce 
www.ejc.mayas.info 

© Mayas Publication 

Volume - I Issue – 7 July - 2022 
 

 

An Apparent Effect of Developmental Role of 
Community Radio with Listeners’ in South India 

 
Dr. I. Abbaskhan 
Assistant Professor of Commerce, Jamal 

Mohamed College (Autonomous), Tiruchirappalli 

- 20. 

ABSTRACT 
This study “An apparent Effect of Developmental Role of Community Radio 

with Listeners‟ in South India”, was carried out with a broad-based object of analysing the 
developmental functions of community radio stations, measuring the quality of 

programming content and evaluating the nature of participation among the listeners‟ of 
community radio stations in South India. The specific concepts taken for the study 
include listenership patterns, quality of participation, perceptions of community radio 
stations and disputes faced by the CR programme producers among different 
demographic categories of community radio listeners. The study also compared to the 
effectiveness of Educational Institution Community Radio Stations and NGO owned 
CRS. Using the descriptive analytical design, the study measured the influence of the 

demographic characteristics „Age‟ „Gender‟, „Educational Qualification‟, „Social 

Grouping‟, „occupation‟, and „Income‟ of the community radio listeners and their 
perception of community radio functions as outlined by Fraser and Estrada ( 2001). 
The study assessed the quality of participation of the selected Community Radio 
Stations using the framework conceived by Hyde et al. (2020). 

 

Keywords: CR-Community Radio, Programme, Producer, Listeners. 

 

I. INTRODUCTION 

 
The Radio has played a vital role in national development. Since 

independence, it is considered as the most effective mass media and used as a tool by the 
governments to build a national identity and assisted in various purposes such as 
communicating health measures, habitation and educating the population especially in rural 

areas about the government‟s development plans to cultivate and preserve 
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national harmony and even to fight revolutions at times of need for the newly 
independent India. A tough fight from all other media forms, Radio continues to be 
one of the most popular media by its unique ability to adapt to changes such as 
advancement in equipment, development, and globalisation also in the way it is used for 
so many different purposes. The ownership of radio stations has always been in the hands 
of a few; such as, the rich and the powerful. Initially, the AIR wave was owned by the 
Government and then after the deregulation of the airwaves, it was owned by a few 
powerful media networks like the Sun network, Star network and Benett and Coleman. 
These large and powerful media groups formed the decisions and tried to influence the 
airwaves and people by their opinionated views and ideas embedded in the messages 
that were frequently transmitted. Their chief plan was to monopolise the entire medium. 
People got persuaded away by the messages to some extent, but with time they realised 
that not everything preached is necessarily right and felt the need for an alternative radio 
which could give voice to the general public as well to express their views. In the 
meanwhile, with the ease in communication, there was a battle among the radio stations 
for improved listening numbers and the management focused more on the non-local 
issues and started totally ignoring the interest of local community and news that were 
relevant to them. Thus, there was a need for a very local form of radio. The need for a 
very local form of radio “paved the way to the rise of the alternative form of 
community media”. (Fleming, 2010). 

 

DEMOCRATISING COMMUNICATION 

The Community Radio was not democratic initially. The AIR wave was 
completely in the hands of the Government. The November, 2006 guidelines on the 

Community Radio allowed NGO‟s and educational organisations to own and manage 
Community Radio Stations. Since, has changed in the landscape of the alternative 
media scenario in India. 

COMMUNITY RADIO 

The word Community radio may be unwritten in the basis of many indicators. 
Just the word “Community” gives the opportunity to numerous interpretations in this 
stream of media. The community may refer to the programmers, as the people who are 
responsible of devising and running the programming content in their Community 

Radio Stations, or the general public, the „community‟, whom they aim to cater to. 

Gordon (2006) summarised that, “community radio is a radio station operated by the 
community members with community interests in mind without the constraints of 
making a profit”. 

“Community radio, in the west, acts as a medium of self-expression for the 
communities which have limited access to mass media”. 
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Rockefeller Foundation report (as cited in Dagron, 2001) noted that “community 
radio is „one of the critical ways to reach excluded or marginalised communities in 
targeted, constructive manner and in giving them a voice”. 

 

COMMUNITY RADIO POLICY IN INDIA 

The transmit rule in India, until Nov 2006 did not allow community radio as 
conceptualised by media support groups and NGO's seeking democratisation of the 
airwaves. During November 1999, there was a significant shift in Radio Transmitting 
sector policy when it moved away from the monopoly of the Government to a 
commercialised setup, after the announcement of the Phase-I, which led to the launch of 
one hundred and forty private FM stations in forty cities. Then, during the 
announcement of the phase-II of the private FM radio licensing policy in July 2005, the 
access to the airwaves was simplified and made possible for commercial players. The 
Foreign Direct Investment with in the overall cap of 20 per cent policy was cleared by the 
Government. (Pavarala, and Malik, 2007). 

NEED FOR COMMUNITY BROADCAST 

The Community broadcast media has also the potential to play a significant 
role in the empowerment of communities and consequently India as a nation. Today, 
there is exists high poverty and information divide, and keeps increasing as the days go by. 
If the definitions of poverty were expanded to the development parameters, then 70 per 
cent of Indians would qualify as poor and 26 per cent, below the poverty line. Noted 

economist Amartya Sen (1997) elaborated upon the „causes of famine‟, and noted that 
“undeterred access to media and communications” is vital and an “effective preventer of 
human disasters, because an informed population will be able to learn and therefore 
address the causes of food shortage, almost always a problem of distribution rather than 
supply.” Community radio can also be used as an educational instrument to make people 
aware of various new techniques and technologies in fields such as cultivation, dairy 
farming, sericulture etc. This education is beneficial to people in the particular fields 
especially the illiterate who have no other way of acquiring this information. It can also 
be used to educate children who are unable to go to school or give them the extra 
knowledge to complement their school lessons. 

ATTITUDE OF LISTENERS AND REASONS FOR USING THE MEDIUM 

According to a 2017 study of American listenership patterns, the highest 
percentage of radio listeners were from news, talks, information, followed by listeners for 
different kinds of music. As compared to the other categories said they listen to the radio 
for sports (www.journalism.org/chart/most-listened-to-radio-formats, 2017). This is 
an informative close by in terms of planning, what kinds of marketing would with the 
selected radio listeners. It can be understood that these listeners prefer news and 
informative updates rather than sports. 

http://www.journalism.org/chart/most-listened-to-radio-formats
http://www.journalism.org/chart/most-listened-to-radio-formats
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STUDIES ON ALTERNATIVE MEDIA 

„Understanding alternative media‟ by Bailey etal (2008) was a concise text 
that offered a “guide through the complex political, communal and economic debates 
that surround alternative media.” An insight on the renewed importance of this type of 
message was brought out through this research. Both old and fresh media were 
emphasized with due importance of alternative media, suggesting a political plan to 
broaden its scope. 

 

II. OBJECTIVE OF THE STUDY 

This study aims to come out with suggestions for community radio policy 
makers as they have a fundamental duty to analyse the significance of such initiatives and 
ensure their convenience to the under-privileged. Earlier research studies in community 
radio stations in India have been conducted at very early stages of its origin. Any media 
would take its time for its target group to get familiar. This research may help to enclose a 
sound community radio policy in the country. An investigation of such initiatives is vital 
to prove, if they are real or creating just a legend. In a mixed- up commercial media 
environment, alternate medium or the public medium and their effectiveness is an 
under-studied area particularly in the Indian context. 

1. To measure the effects of respondents such as, age, gender, income, 
occupation and social grouping on community radio listeners. 

2. To recognize and examine the perception of community radio listeners and 
their quality of contribution. 

3. To analyse the respondents preference for community radio programmes. 
4. To calculate the quality of participation and developmental functions of 

Community Radio based on the relative investigation between NGO owned 
CRS and Educational Institution run CRS. 

5. To realize the problems faced by the programme producers of community 
radio stations in South India. 

 

III. STATEMENT OF THE PROBLEM 

With the encroachment in technology and expansion of digital media, medium 
comes to occupy a very important position in public lives. It has become more 
important in the life and with the digital revolution, how people consume information 
has also changed. Satellite revolution coupled with digital expansion has led to an 
oligopolistic control over public media. Media has fallen into the hands of a choose 
few private and powerful owners, with huge multi-national medium corporations 
handling the whole media content. The plan in terms of content set by these huge 
media houses end up being the content for the other lesser known media houses. 
Entertainment of regulations in terms of Foreign Direct Investments (FDI) has led to 
such oligopolistic control. These media organizations based in the developed nations 
form conglomerates, represent only the popular culture by largely ignoring the interests of 
the minorities and encourage cultural homogenization. 



Dr. I. Abbaskhan 

s 5 
Emperor Journal of Commerce 

 

 

 

 
 

 

IV. RESEARCH DESIGN 

An understanding the background of the learn the researcher adopted 
“Descriptive Analytical Design”. The “Descriptive Analytical Research Design” is one of 
the mainly widely used research designs in the field of social sciences. A descriptive, 
analytical method “attempts to document current conditions and attitudes”, explains 
why situations exist. The Concept is weighed against the perceived ideas of the listeners 
of community radio stations in South India. The samples were engaged from Kerala, 
Karnataka, mainly focussed in Tamil Nadu and Andhra Pradesh/ Telangana. The 4 
stations taken were additional categorized into two types based on the type of 
community radio stations: Educational Institution owned Community radio station and 
NGO owned Community radio station. 

DATA COLLECTION 

The researcher visited the selected community radio stations, and the 
community radio management of the selected stations and the community radio 
volunteers helped the researcher in identifying the listeners in all the areas under study, 
which were around 500 samples. 125 samples each in Kerala, Karnataka, Andhra 
Pradesh / Telangana and Tamil Nadu respectively. The researcher was collected from 
the various respondents. The researcher sought the help of acquaintances, wherever it 
was possible to distribute the questionnaires. The distribution of questionnaires and the 
data were collected during the months April- December 2019. Incomplete 
questionnaires were rejected from the sample. Adhering to the over procedures, the 
number of questionnaires which yielded complete data numbered 400. 

HYPOTHESIS 

Understanding the listeners‟ composition of radio stations becomes imperative to 
examine the effectiveness of the medium. Community medium being the people's 
medium, mostly owned by the NGO and Educational sector in India needs to be 
continuously studied from the listeners perspective. The result of this study indicates 
that a majority of the listeners are from the age group of 20 years or below. The 
location of community radio stations near to the educational institutions can be one of 
the reasons for it. This finding of the study is supported by a report that has concluded 
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that 18-35 aged listeners of digital radio doubled from 2012 to 2016. (Nielsen, 2017). 
The female respondents seem to be scoring high when it comes to listening to 
community radio programmes. The focus group interviews also reveal that the CRS do not 
understand the importance of the Target grouping. Identifying and understanding the 
target grouping becomes a very important aspect of radio programming. It helps to 
produce programmes for the target group effectively. 

The finding of the study indicates that, as the respondents' educational 
qualification increases, the listenership decreases. Because, the educationally qualified 
respondents prefer to use other forms of Media and perceive that CR is for the lower 
sections of the society. One more interesting finding of this study, is also that, while 
there is a perception among the respondents that, the CR is for the lower sections of 
the society, the majority of the listeners belonged to the common category. 

The study also exposed that, among the different income groups, the lower 
income groups spend more time listening to community radio programmess. Majority of 
the listeners owned FM Radio sets as indicated by the findings of the study. This 
finding assumes importance to understand the accessibility of the medium. 
Accessibility becomes an significant aspect to realise the potential of any people's 
medium. The fixed FM radio applications in mobile phones play a major role in 
contributing to this development. Listeners would love to listen to community radio 
programmes in the comfort of their homes rather than community radio centres. The 
advantages of listening to community radio programmes in groups at community radio 
centres would facilitate discussion among the listening community. 

Community   radio   listeners   who   belong   to   different   levels   of   „income‟ 
categories have control over their awareness of functions of community radio for 
development. The lower income groups prove higher preference over the higher 
income groups. 

Regression Results Of Factors Listening Community Radio Programmes 

Towards Listeners Satisfaction 

 
 
 

 

 

 
FACTORS 

UNSTANDARDIZED  
STANDARDIZED 

 
 

t 

 
 

SIG. 
COEFFICIENTS  

 

B 
STD. 

ERROR 
COEFFICIENTS 

(Constant) 1.264 0.232 - 5.441 0.000 

General NEWS 0.066 0.029 0.070 2.240 0.025* 

Employment NEWS 0.070 0.022 0.106 3.232 0.001** 
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Weather reports &  

0.035 
 

0.023 
 

0.050 
 

1.540 
 

0.024* 
Fishermen warnings 

Announcer role - 0.005 0.019 -0.008 - 0.250 0.002** 

Radio jockeys  

0.005 
 

0.020 
 

0.008 
 

0.262 
 

0.393 
pronounciation 

Advertisement - 0.007 0.017 - 0.013 - 0.409 0.683 

Habit of usefullness - 0.032 0.023 - 0.045 - 1.385 0.016* 

Usefullness of radio  

- 0.020 
 

0.018 
 

- 0.038 
 

- 1.138 
 

0.025* 
programmes 

R-value 0.785 

R square value 0.616 

F –value 3.872** 

 

**Significant at the 0.01 level (2-tailed); * Significant at the 0.05 level (2-tailed); 
The multiple regression equation is 

Y = 1.264 + 0.066X1 + 0.070X2 + 0.035X3 - 0.005X4 + 0.005X5 - 0.007X6- 
0.032X7- 0.020X8 

The above equation indicates that, listeners satisfaction level increases by 0.066 for 
every one unit increase in general news, 0.070 units for every one unit increase in 
employment news, 0.035 units for every one unit increase in weather report and 
fisherman warnings, 0.005 units for every one unit decrease in announcers role, 0.005 
units for every one unit increase in radio jockey pronounciation, 0.007 units for every 
one unit decrease in advertisement, 0.032 units for every one unit decrease in habit of 
usefulness, 0.020 units for every one unit decrease in usefulness of public radio 

programmes. Also it is inferred that, employment news is the best predictor of listeners‟  
satisfaction  on  community  radio  programmes,  among  the  other  predictors, general 
news (X1), weather reports and fishermen warnings (X3), announcer role (X4), radio 
jockeys pronounciation (X5), advertisement (X6), habit of usefullness (X7) and 
usefullness of radio programmes (X8). Hence, it can be concluded that, among all the 
independent variables, employment news (X2, t = 3.232, p < 0.01), is significant at 1% 
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level   with   the   listeners‟   satisfaction   on   community   radio   programmes   (Y);   i.e., 

significantly influenced the listeners‟ satisfaction. 

It can also, be seen that all the other independent variables general news (X1, t 
= 2.240, p < 0.05), weather reports and fishermen warnings (X3, t = 1.540, p < 0.05), 
announcer role (X4 , t = -0.250, p < 0.05), habit of usefullness (X7, t = -1.385, p < 
0.05) and usefullness of radio programmes (X8, t = - 1.138, p < 0.05) were significant at 

5% level with the listerners‟ satisfaction on public radio programmes (Y). The results 
shows that, radio jockeys pronunciation (X5, t = 0.262, p > 0.05) and advertisement 
(X6, t = - 0.409, p > 0.05) were found to be not significant at 5% level with the 

listeners‟ satisfaction on public radio programmes (Y). 

Hence, it is concluded that, employment news programme is the best predictor 

towards listeners‟ satisfaction. There exists a significant relationship between employment  

news  and  listeners‟  satisfaction.  Hence,  it  is  inferred  that  employment news  

programme  (X2)  has  significantly  contributed  to  the  listeners‟  satisfaction  on 
community radio programmes. 

IV. FINDINGS AND SUGGESTIONS 

Being diverse, Community Radio, serves the marginalized by giving them a 
stage to express themselves, and by encouraging their participation. These enduring 
characteristics have increased the attentiveness of public about the importance of 
democratizing communication and its popularity as a medium for development 
communication, consequently conceptualizing 'Community Radio' in countries across the 
world. However, with its growing popularity, there is a lack of research in community 
radio especially in India. The study was carried out with a broad-based aim of 
understanding the nature of community radio listenership and assessing the quality of 
participation among the listeners of community radio stations in South India. The 
particular concepts taken up for the study include listenership patterns, quality of 
participation and perceptions of community radio among different demographic 
categories of community radio listeners among Educational institutions owned 
community radio stations and NGO owned community radio stations. 

V. CONCLUSION 

Radio as a medium of companion for rural and marginalised communities. It is a 
personal non-intrusive message medium fulfilling the communication needs of the 
general public. The medium with its huge potential for interactivity helps to encourage 
development and democracy. The Radio has the potential to contact people far and 
wide so efficiently for dissemination of information, education, culture and 
entertainment. The hearing medium is undergoing a fascinating transformation by 
adapting itself to the conditions of the new information and communication 
technologies. Entertainment channels, more digital radio stations with many 
frequencies are coming up. The 21st century has witnessed various radical 
developments in terms of the media technologies. The electronic media has 
metamorphosed into a convergent medium and has seen an unprecedented growth of 
its domain. The media technologies, such as, the TV, VCP, VCR, Cable TV, Dish TV, 
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IP TV have made their existence felt ever so quickly. In media junction, the Radio 
which has survived the onslaught of all new media technologies has a far more 
important role to engage in recreation in our society. The role of media in influencing the 
society is distinct and quite essential. Nevertheless, the media scholars throughout the 
world have concluded that the study of media is dynamic, interactive and vulnerable to 
the changing social context. Radio is considered to be a „cat with nine lives' and each 
time its' beaten it comes back with more vigour. The potential of the medium being 
undoubtedly strong, community radio can inter-twine the loose-knit communities, as it 
can hold greater freedom, social contribution and trigger inclusive- growth. Besides, the 
flexibility of the medium in terms of use – home, workplace or public- can provide it 
with the destiny of heralding a change in the lives of the underprivileged and the 
marginalised. 
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