
1 

 

 

 
Received : May 2022 
Accepted : May 2022 
Published : June 2022 

Emperor Journal of Commerce 
www.ejc.mayas.info 

© Mayas Publication 

Volume - I Issue – 6 June - 2022 
 

 

Spending Habits of Working Women 

 
A. Safeena Begam1, Dr. B.Kannan2, 
1Ph.D. Scholar in Commerce 

PG & Research Department of 

Commerce. 2Assistant Professor & 

Research Supervisor PG & Research 

Department of Commerce Periyar E.V.R. 

College (Autonomous) 

Affiliated to Bharathidasan University, Tiruchirappalli 

Tiruchirappalli, Tamil Nadu. 

 

ABSTRACT 
The spending habits of working women simply reflects work environment, 

family environment and the social status, some of the respondents gives more 

important to their work environment, some of them give important for family 

environment and some of them give important to their social status. So, spending habit of 

working women varies according to their environment and their level of income. Any 

how the working women are ready to fulfil their needs and wants as they wish. Growth 

of educated and working women population leads to increase their life standard. 

Particularly their needs and wants satisfying capacity increased. Once upon a time, women 

are depending their parents before marriage and their husband after marriage for their 

needs and wants. The female education paves the way for the job opportunities to the 

female. As a result working women population gradually increased. Now the working 

women are able to meet their expenses from their own income, no need to depend 

others. So that the working women spending habits are may be changed from their 

ancient habits, because in the olden times the needs of women are determined by 

father or husband. This study made an attempt to identify the changes of women when 

they become working women. 

Keywords: Working women, spending habits, Needs and Wants. 

Emperor Journal of Commerce 
1 

http://www.ejc.mayas.info/


Spending Habits of Working Women 
 

I. INTRODUCTION 

 
Growth of educated and working women population leads to increase their 

life standard. Particularly their needs and wants satisfying capacity increased. Once 
upon a time, women are always depending their parents before marriage and their 
husband after marriage for their needs and wants. The female education paves the 
way for the job opportunities to the female. As a result working women population 
gradually increased. Now the working women are able to meet their expenses from 
their own income, no need to depend others. So that the working women spending 
habits are may be changed from their ancient habits, because in the olden times the 
needs of women are determined by father or husband. This study made an attempt to 
identify the changes of women when they become working women. 

 

II. OBJECTIVES 
 

1. Identify the needs and wants satisfying habit of working women 
2. Understand the spending habits of working women 
3. Finding the spending and saving ratios of working women. 

 

III. SCOPE OF THE STUDY 
 

The study was conducted among the working women of Tiruchirappalli city. 
Our sample respondents are belongs to a standard pay scale job category. 

 

SAMPLE RESPONDENT 
 

36 volunteered working women were participated in the study. 
Questionnaires were distributed to collect the data. 

 

ANALYSIS AND INTERPRETATION OF DATA 
 

Table No 1 Age Profile 
 

Age Group No. Of 
Respondents 

Percentage 

20 - 30 years 8 22% 

31 – 50 years 18 50% 

51 – 60 years 10 28% 

Total 36 100% 

 

From our volunteered respondents, majority (50%) of the respondent falls 
under the age group of 31 – 50 years. The rest of the age group have no major 
difference that is 51 -60 years age group have 28 % and the 20 – 30 years age group 
have 22 % in the total population of 36. It is observed that the standard pay scale 
working women are lies between the age group of middle age group. So, to become a 
standard pay scale working women needs the age of minimum 30 years old. 
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Table No 2 Salary Range 
 

TAKE HOME 
SALARY RANGE 

NO. OF 
RESPONDENTS 

PERCENTAGE 

Rs.15,000 – Rs.25,000 8 22% 

Above Rs.25,000 – 
Rs.50,000 

11 31% 

Above Rs.50,000 – 
Rs.1,00,000 

9 25% 

Above Rs.1,00,000 8 22% 

Total 36 100% 

 

No salary group have high majority, but among the group the Rs.25,000 – 
Rs.50,000 salary group being as top, that is 11%. Other salary groups have little 
difference between each other. That is the next majority of 9% of third group in the 
table and the 8% respondents in the first and last salary group. It is observed that the 
majority of the respondent falls under the salary group of Rs.25,000 – Rs.50,000. So, they 
are the major population and to get this salary, they may have a long experience in their 
job. 

 

Table No 3 Spending Percentage on their Salary 
 

TAKE HOME SALARY 
RANGE 

NO. OF 
RESPONDENT

S 

PERCENTAGE 

Up to 50% 9 25 

Up to 75% 12 33 

Up to 90% 11 31 

100% 4 11 

Total 36 100% 
 

The respondents are offered four level of spending percentages to mention 
their spending percentage on their salary. 4 (11%) respondents are said that all 
amounts are used for spending. The reason behind is, the salary is not enough to 
meet out their requirements. On the other hand 9 (25%) respondents are able to 50% 
of their salary. It implies that they have a better scale of pay. The remaining 12 (33%) 
respondents and 11 (31%) respondents have savings of 25% and 10% savings 
respectively from their earnings. 
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Table No 4 Priority on Spending 
 

SPENDING ITEMS 
NO. OF 

RESPONDENT
S 

PERCENTAGE 

Dress, Accessories & Beauty 
care 

14 39 

Jewellery 10 28 

Households 12 33 

Total 36 100% 
 

From the total 36 respondents, majority (39%) of the respondent gives 
preference to purchase dress, their accessories and beauty care items. It shows that, 
the character of the respondents. That is they spent money for their appearance. 
They give much important for their look. The second majority that is 33% of the 
respondents give preference to purchase households. It represents their aspirant on 
households; they give first preference to households than the Jewellery and dress, 
accessories, etc. finally 10 respondents (28%) have the eager on jewellery compared to 
other needs. 

 

IV. CONCLUSION 
 

The spending habits of working women simply reflects work environment, 
family environment and the social status, some of the respondents gives more 
important to their work environment, some of them give important for family 
environment and some of them give important to their social status. So, spending 
habit of working women varies according to their environment and their level of 
income. Any how the working women are ready to fulfil their needs and wants as 
they wish. 
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