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ABSTRACT  
 In recent years, affiliate marketing, a performance-based internet marketing 
approach, has grown into a significant market. The goal of this research was to come 
up with ways to strengthen the affiliate programme. The project identifies the essential 
elements of a successful branch programme. The needs of members and the various 
phases of a partner programme were portrayed in the literature. As a hypothetical 
framework to reply to the exploration questions, the connection between the need and 
segments was filled in. Consumer Attitude toward Affiliate is depicted in the project. 
The main goal is to look into the impact of subsidiary advertising on E-Commerce 
buyer behaviour. Several decision and dichotomous questions were used to elicit 
reasonable responses from the 150 respondents. 
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I. INTRODUCTION 
 
 Despite the fact that web innovation has been there for over 40 years, it was 
the introduction of the World Wide Web (WWWW) that resulted in its rapid market 
adoption. In just four years, the internet attracted 50 million users in the United States.  
It took more than 13 years for the television to arrive at this number, and more than 75 
years for the phone to arrive at this number. In light of this, the web might be 
considered the fastest-spreading data medium in today's world. The WWW's strength 
was its capacity to provide easy access to data through a network of sites. 

 
 

Received  : October 2022                                                                                    
Accepted  : October 2022 
Published : November 2022      



A Study on Customer Approach towards Affiliate Marketing For Online 
Business 

 

 
 

 

2 

 
Emperor Journal of Finance 

 

E-BUSSINESS 

The term E-Commerce was coined in 1995 and should be distinguished from 

electronic commerce. Web-based business is a subset of E-business, which 

encompasses a variety of other business areas. Firms can certainly increase their 

intensity with online advances, but they must also deal with entrants. As a result, it is 

critical that many companies, particularly traditional physical organisations, adapt their 

working methods to the new patterns; else, they would peris. 

AFFILIATE MARKETING 

Affiliate marketing is a type of performance-based promotion in which a 

company pays at least one auxiliary for each visitor or customer brought in by the 

company's own showing efforts. It is a form of online marketing method in which a 

distributor promotes a business venture on their website and the firm compensates the 

member with a commission each time a visitor, the client, makes a sale. Affiliate 

marketing is a well-known approach for generating significant online revenue. The 

increasing drive toward less traditional displaying techniques has proven to be 

extremely profitable for both brands and branch marketers. 

II. REVIEW OF LITERATURE 

Suresh V, Vetri Selvi M, Maran K, A.R.Shanmuga Priya, May 2018  This study 

conducted the Affiliated marketing can refer to a number of online marketing tactics in 

which a publisher promotes a business via a poster on their computer, with the firm 

rewarding the affiliate with a commission when a visitor or customer generates sales. It 

defines the affiliate marketing marketplace, which includes a number of participants, 

and investigates the features of a long-term win-win partnership. Affiliate marketing is 

a well-known form of advertising. In the future, ecommerce enterprises will need to 

have a marketing strategy. To examine the consumers' behaviour, a mixed-method 

approach was used. Through an online survey, I was able to gain a new perspective. 

The results of the product price, quality, and time of trend ratings are used to shop for 

and market items in an extremely simple manner, thanks to the ability to reach clients 

inside the online environment. 

According to Grzegorz Mazurek, 2011 Affiliate marketing is a potential internet 
marketing and e-commerce approach in which the duty for sales is shifted to a third 
party, specifically, customers, who are given commission after convincing other 
customers to look for things offered by a support. The characteristics of affiliate 
marketing are explored in this article, as well as the perspectives of affiliate activities on 
the Polish e-market. The findings are based on a literature analysis, a quantitative 
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survey of e-shop marketing managers in Poland conducted via an electronic 
questionnaire, and some interviews with affiliate marketing network professionals. 

Ben Edelman Wesley Brandi Annunciation Day, 2014  

In this study examines the internet affiliate marketing schemes where 
merchants are in charge of thousands of affiliates they have never met. A few traders 
hire outside professionals to line and authorize their trades. Arrangements for affiliates 
are made, while different shippers inquire about their affiliates. To carry out these 
functions, common promoting staffs are required.  For the most part, we take into 
account the suggestions for boosting online affiliate programmes and web-based 

advertising. 

Zia Ul Haq, April 2012 

This articles focus on affiliate marketing is a multibillion-dollar industry and 
one of the fastest-growing internets advertising lead generators for direct marketers, 
there have been little research on it. The purpose of the study reported in this paper is 
to assess respondents' attitudes regarding affiliate programmes or affiliate marketing, 
which are utilised as a data source, advertisement, and a link between the net marketer 
and the customer. This study suggests that direct marketers should design more 
inventive affiliate connections in order to evoke a more positive response from 
customers. 

OBJECTIVES OF THE STUDY 

1. To analyze the impact of affiliate marketing on e-commerce customer behaviour. 

2. To comprehend the aspects that influence customer perceptions of affiliate 
programmes. 

3. To use affiliate marketing to assess customer preferences through price change, price 
comparison, and satisfaction. 

RESEARCH METHOD  
 
We performed a survey using a practical sampling strategy. Secondary data is gathered 
from a variety of sources, including internet and print media, and papers are generally 
taken from published journals. During the month of May 2021, primary data will be 
collected from respondents, the majority of whom are young and shop on E-
commerce websites, using a questionnaire method with a sample size of 150.  

 

 

 

III. DATA ANALYSIS 
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TABLE 1: GENDER 

PARTICULARS FREQUENCY PERCENTAGE 

Male 84 56% 

Female 66 44% 

Total 150 100 

 

         The above table contains that 44% of respondents are male and 56% of 

respondents are female. The majority of the respondents are female (56%). 

TABLE 2: QUALIFICATION OF THE RESPONDENTS 

PARTICULARS FREQUENCY PERCENTAGE 

Under graduate 75 50% 

Graduate 30 20% 

Post graduate 22 14.7% 

Doctorate 8 5.3% 

Others 15 10% 

Total 150 100 

 

   The above table contains 50% of under graduate, 20% of graduate, 14.7% of post 

graduate, 5.3% of doctorate and 10% of other respondents. The majority of the 

respondents are under graduate (50%)  

TABLE 3: INCOME OF THE RESPONDENTS 

PARTICULARS FREQUENCY PERCENTAGE 

<5000pm 18 12% 

5000-25000pm 50 33.3% 

25000-50000pm 33 22% 

50000-100000pm 33 22% 

>100000pm 16 10.7% 

Total 150 100 

 

   The above table contains 12% of respondents earning less than 5000pm, 33.3% of 

respondents are earning between 5000 - 25000 pm , 22% of respondents are earning 

between 25000-50000 pm , 22% of respondents are earning between 50000-100000 pm 

and 10.7% of respondents earn above 100000 pm . The majority of the respondents 

income are between 5000-25000 pm (33.3%). 
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TABLE 4: DO YOU PURCHASE ONLINE 

PARTICULARS FREQUENCY PERCENTAGE 

Yes 105 70% 

No 45 30% 

Total 150 100 

 

   The above table shows that majority of respondents are (70%) purchasing online 

whereas only 30% of the respondents do not prefer online purchase. 

TABLE 5: WHICH ONLINE STORE DO YOU PREFER THE MOST 

PARTICULARS FREQUENCY PERCENTAGE 

Amazon 40 26.7% 

Flipkart.com 60 40% 

Myntra 20 13.3% 

Snap deal 5 3.3% 

Ajio.com 15 10% 

Nykka.com 10 6.7% 

Total 150 100 

 

   The above table shows that 40% of respondents are using Flipkart.com and 26.7% of 

respondents are using Amazon. 

TABLE 6: HOW MUCH DO YOU REGULARLY SPEND ON ONLINE 

SHOPPING 

PARTICULARS FREQUENCY PERCENTAGE 

<500 46 30.7% 

500-1000p.m 58 38.7% 

1000-2000p.m 24 16% 

2000-5000p.m 22 14.6% 

Total 150 100 
 

     The above table shows 30.7% of the respondents spend less than 500pm, 38.7% of 

the respondents spend 500-1000pm, 16% of the respondents spent 1000-2000pm and 

14.6% of the respondents spend 2000-5000pm. The majority of the respondents spend 

on online shopping are (38.7%). 
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TABLE 7: HAVE YOU EVER PURCHASED FROM A SPONSORED OR 

AFFILIATE LINK 

PARTICULARS FREQUENCY PERCENTAGE 

Yes 36 24% 

No 114 76% 

Total 150 100 
 

     The above table shows that 76% of the respondents have purchased from 

sponsored or affiliate links whereas 24% of the respondents have not purchased. 

TABLE8: DO YOU COMPARE PRICE/DICOOUNT OFFERS OF 

PRODUCTS ON DIFFERENT ONLINE PLATFORMS 

PARTICULARS FREQUENCY PERCENTAGE 

Yes 135 90% 

No 15 10% 

Total 150 100 

 

   The above table shows that 84% of the respondents compare price on different 

platform from this we can state that people prefer comparing price/discounts and go 

with the best deals. 

TABLE9:COMPONENTMATRIXOFPRODUCT/SERVICES DO YOU 

FREQUENTLY PURCHASE FROM ONLINE 

PARTICULARS FREQUENCY PERCENTAGE 

Mobile and accessories 33 22% 

Fashion 64 42.6% 

Electronics 25 16.7% 

Home appliance 13 8.7% 

Insurance 10 6.7% 

Food 5 3.3% 

 

    The above table shows that majority of the respondents frequently purchase fashion 

(42.6%) and mobile accessories (22%) 
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TABLE 10: WHAT ARE THE MAJOR FACTOR THAT ATTRACT YOU 

MOST WHILE PURCHASING ONLINE 

PARTICULARS FREQUENCY PERCENTAGE 

Price 25 16.6% 

Availability 16 10.7% 

Discount 60 40% 

Delivery charge 10 6.7% 

Payment mode 14 9.3% 

Ease of website 7 4.7% 

Trust worthiness of 
product 

3 2% 

Review rating 15 10% 

 

      The above table shows that majority of the respondents are attracted by discount 

(40%) and price (16.6%) 

IV. CONCLUSION 

This study has far-reaching ramifications, as the number of internet users grows and 
the globe shifts from traditional to online business at a faster rate. Due to its large web 
population of 90 million users, India is also becoming a hub for e-advertisers and 
online businesses. Our research provides an overview of the aspects that influence 
customer approach for all direct e-marketers. It provides a wonderful opportunity for 
the market and its products to grow and gain revenue in the long run. 
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