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ABSTRACT  
These days use of technology and online trading methods are rapidly increasing. Since there is 
heavy work schedule for both men and women many things have been made easier through 
online. Especially it is more efficient and useful for the college girls and women who are 
studying and working. Women generally from the age of 18-45 are working in this region and 
there is no sufficient time for them to go out for shopping, this online platform helps them a lot 
to save their time .This study focus mainly on the purchasing behavior of women through 
online mode. 
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I. INTRODUCTION 
 
           Nowadays using of technology has been efficiently and effectively growing in a wide 
manner. The people had started developing a detailed knowledge on the online platform. 
Especially on the marketing strategy, the buying and selling of various products has been 
growing very rapidly through online mode. The buying and selling of goods through online has 
been made more convenient for people especially for college girls and women. Even-though 
there are many difficulties in online purchasing like tracking of personal in-formations such as 
profile, bank details, and mobile number and so on, there are many safety measures to overcome 
this and almost nearly 75% of women in Pondicherry prefer to do online shopping. Hence there 
are a lot of advantages in online shopping most of the women feel it easier and more 
comfortable to purchase via online. The consumer purchasing behavior has been ever increasing 
by the use of cosmetics, luxuries and dresses. Even home appliances are being purchased 
through online mode. The online purchasing behavior of women has been rapidly increasing in 
a general manner. 
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Factors Affecting Women’s online Purchasing Behavior  
 
                E-Commerce is modifying the purchasing behavior of people across the world. It has 
become a most popular element of advertising, buying and selling and other commercial 
activities (Rowley,1998). Lee and Zhang states that, E-mail usage, instead messaging and web 
browsing, online shopping is the third most popular internet activity (2002). According to Jusoh 
and Ling, the process a customer takes to purchase a service or product over the internet is 
referred to as online shopping (2012).  
 
                 The major fact that affects the behavior of women in purchasing products through 
online is that, the online advertisements, technology updates. There are also some major hazard 
in online shopping such as, introduction to new persons through online chatting, sharing of 
personal information in the online websites and creating original profile with all their personal 
in-formations like photos, mobile number, house address, mail id and etc,. While sharing these 
type of personal information through online platform women must generally be aware of 
keeping privacy in sharing data. The online platforms or websites should ensure the safety of the 
ultimate consumers that the information provided by them should be very safe and no third 
party interference should be there. It is the most important responsibility of the organizations to 
ensure the safety and security of the consumers. The consumers also have the responsibility of 
keeping their in-formations safe and secure. 
 
Women and online shopping 
         Generally women these days started developing themselves a lot that too in 
Pondicherry most of the women are busy with their working schedule. They don’t have enough 
time to spend for shopping. Online shopping has been more helpful for women in this region in 
saving their time and so on. There are many online shopping websites opened by several shops 
in Pondicherry for the convenience of the customers. Right from jewellery shop, bakeries, home 
appliances, kitchen appliances, cosmetics, dresses, fashion products, and all the other essentials 
are now available in an affordable price at their door steps, even the housewives nowadays, feel 
more comfortable in online shopping than going for shopping outside. The most liked 
advantage of online shopping among women is ‘cash on delivery mode’, and there are various 
products available on the shopping websites as per the preferences of the customers. This factor 
makes the customer more flexible and free to do online purchasing. 
 

II. REVIEW OF LITERATURE 

 Gittle (2010) he has found the communication and net-working abilities of women 
from a global perspective. 

 Avinash Pareek (2012) Explores women’s access to and knowledge of the internet, 
across the world, and suggest concrete implication in order to increase women’s engagement. 

 Jack Neff (2015) The author thus concludes the reason behind effective purchasing 
power through online which has more benefits such as ‘Convenience of purchasing’ and ‘time 
saving’ this busy schedule of women. 
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OBJECTIVES OF THE STUDIES  

 To understand the advantages and benefit which the woman attain through 
online purchasing system. 

 To find out the most commonly purchased item by women. 

 To find out factors which would be helpful in increasing the internet shopping 

NEED FOR THE STUDY  

 The main need for taking this study is that to understand the present behavior of 
women regarding E-Marketing. Moreover this study intends to help the marketers and the 
business firms in encouraging a specific group to increase online shopping as means of 
marketing. These studies also identify which region of women community are mostly benefited 
and in which way this online shopping will be useful for them. 

III. METHODOLOGY 

                This study is done based on the primary data collected from the real understanding 
about the women’s online purchasing behavior and the secondary data collected from books, 
journals, magazines and websites. 
 

IV. FINDINGS 

          From this study we can clearly understand that most of the women are interested in 
online purchasing and they find it easier and convenient to do online purchasing. It saves their 
time and more especially in this pandemic time it was safer and easier to do shopping via online. 
The women who are working find it more comfortable as the size, color, shape and material of 
the product are given very clearly so that there is no necessary for the consumers to sacrifice 
their expectations, almost 75% of women in Pondicherry prefer to do online shopping and they 
are also aware of the threats and keep their details very safe and secure. 
 

V.CONCLUSION 

          Thus, this study concludes with statements that inspire of the difficulties and threats 
women in this region are aware of all the risk and prefer to do online shopping which helps 
them to save their time and satisfy their expectations. These factors make the women in this 
region more interested in online shopping. 
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