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Abstract

Student readiness to enter the tourism and hospitality industry is a critical factor
for both personal and professional success in this highly dynamic and customer-
centric sector. The key aspects of student preparedness, including knowledge,
skills, practical experiences, and emotional intelligence, and explores how these
clements align with industry expectations. Additionally, the paper introduces a
framework (NM) that emphasizes the development of essential competencies for
students aiming to enter the tourism and hospitality industry. The toutrism and
hospitality industry is one of the largest and most dynamic sectors globally,
offering diverse career opportunities. However, the entry of students into this
sector requires adequate preparation to meet industry demands. The study suggests
that effective educational programs, combining theoretical knowledge with
practical experience, are fundamental in enhancing students' ability to contribute to
the industry's growth. This paper explores student readiness to enter the tourism
and hospitality industry through a framework referred to as NM (which could
represent a model, methodology, or key factors such as Networking and
Multidisciplinary learning). By identifying critical knowledge, skills, and attitudes
that contribute to readiness, the paper aims to enhance student preparation and
industry alighment.
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I. INTRODUCTION

The tourism and hospitality industry is one of the world’s largest and fastest-
growing sectors, providing diverse career opportunities. However, the success of
students entering the field depends on their readiness to meet the demands of the
industry. This paper explores the concept of student readiness and proposes a
framework referred to as NM, which seeks to prepare students in terms of
knowledge, skills, and attitudes required for success in the tourism and hospitality
sector

Objectives of the Study
The primatry/Main objectives of this study are:

e To evaluate the key factors contributing to student readiness in entering the
tourism and hospitality industry: This includes assessing knowledge, skills,
and attitudes necessary for effective industry engagement.

e To propose a framework (NM) for preparing students for the tourism and
hospitality industry: Through the NM model, this study suggests a
multifaceted approach that includes networking, mentorship, and
multidisciplinary learning.

e To explore the role of educational institutions in fostering student readiness:
This objective focuses on how academic programs, internships, and industry

collaborations contribute to readiness.

e To analyze the challenges student’s face when transitioning into the
workforce: The study aims to identify barriers to entry and propose
recommendations for overcoming these obstacles.

e To assess industry expectations and how well-prepared students are to meet
these demands: This includes understanding the alighment (or misalignment)

between academic preparation and industry needs.

Scope of the Study

This study will focus on the preparedness of students in the tourism and
hospitality management field and their transition to employment in the sector. The
research will cover the following areas:

Geographical Scope: The study will be conducted in universities and colleges that
offer tourism and hospitality management programs, with a focus on institutions
located in regions with a significant tourism industry presence.
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Demographic Scope

The study will target students currently enrolled in undergraduate and postgraduate
tourism and hospitality programs, as well as recent graduates who have entered the
workforce in the industry.

Subject Scope: The study will explore student preparedness in key areas such as:
Academic knowledge (theoretical foundation)

Practical experience (internships and work placements)

Soft skills (communication, emotional intelligence, leadership)

Cultural sensitivity and global awareness

Industry-specific technical skills (e.g., software tools, Property Management
Systems)

Significance of the Study

This study will provide valuable insights into how educational institutions,
students, and industry professionals can work together to ensure that students are
better prepared for successful careers in the tourism and hospitality industry. The
contribute to improving curriculum design, internship programs, and career
development initiatives. Moreover, the proposed NM framework will offer a
practical tool for enhancing student readiness through networking, mentorship,
and multidisciplinary learning.

Theoretical Framework and Conceptual Background:

The concept of student readiness is multifaceted, including academic preparedness,
practical experiences, and personal characteristics. The NM framework emphasizes
the importance of comprehensive development, covering both hard and soft skills.

Hard Skills: Technical abilities related to the industry, such as operational
knowledge, proficiency in hospitality software, and specific certifications.

Soft Skills: Interpersonal skills like communication, problem-solving, and
emotional intelligence.

Industry-Specific Knowledge: Understanding of global trends, customer

preferences, and cultural differences.

Components of Student Career Readiness:

A successful transition into the tourism and hospitality industry requires a blend of
knowledge and practical experience:

Educational Foundation: A solid academic background, typically acquired
through formal programs in tourism and hospitality management, is crucial. These
programs focus on business fundamentals, such as marketing, economics, finance,
and human resource management.
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Practical Experience: Internships and hands-on learning are invaluable for
developing industry-specific skills. Exposure to real-world environments allows
students to apply theoretical knowledge, build problem-solving abilities, and refine
their customer service skills.

Cultural Sensitivity: With the tourism industry being global in nature, students
must understand and navigate cultural differences, fostering an inclusive and

respectful approach to customer interactions.

Importance of Hard & Soft Skills to Enter Tourism & Hospitality Industry
through NM:

The importance of hard and soft skills for entering the tourism and hospitality
industry through the NM framework (Networking and Multidisciplinary learning)
is crucial in shaping a well-rounded and adaptable workforce. As the industry
continues to grow and evolve, employers seek individuals who not only possess
technical competencies but also excel in interpersonal and problem-solving
abilities. The NM frame work focused on Networking and Multidisciplinary
learning helps students and professionals build both hard and soft skills that align
with the diverse demands of the sector.

Hard Skills: Technical Expertise for Industry Success: Hard skills refer to specific,
teachable abilities or knowledge sets that are directly relevant to job functions in
the tourism and hospitality industry. These skills are often acquired through formal
education, training, and hands-on experience.

Importance of Hard Skills in Tourism and Hospitality

Industry-Specific Knowledge and Technical Expertise: Hard skills in tourism and
hospitality include knowledge of hotel management, tourism planning, event
coordination, and food and beverage management, among others. These technical
competencies are essential for performing operational tasks and managing
resources efficiently. For example, knowledge of Property Management Systems
(PMS), Reservation Systems, and Event Management Software is critical in modern
hospitality roles. These technical tools allow professionals to manage bookings,
guest services, and administrative functions effectively.

Multidisciplinary learning enables students to acquire a broad set of hard skills,
such as marketing, finance, sustainability practices, and data analysis, that help
professionals understand not only their specific role but also how their work
impacts the broader industry.
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Customer Service Excellence

A core aspect of tourism and hospitality is customer service. Hard skills related to
customer service, such as proficiency in managing customer expectations, handling
complaints, and understanding service standards, are essential for ensuring guest
satisfaction and retention.

Knowledge of health and safety regulations, food safety standards, and industry
certifications (e.g., HACCP, Food Safety Management certifications) is another
vital hard skill that ensures compliance with local laws and industry best practices.

Technological Proficiency

As the tourism and hospitality industry embraces technological advancements (e.g.,
online booking systems, Al-driven customer service, digital marketing), hard skills
related to technology are becoming increasingly important. Students with the
ability to navigate industry-specific tools (e.g., booking engines, social media
management software, CRM tools) are highly sought after by employers.
Networking with industry professionals and staying updated on new technologies
through multidisciplinary learning helps students remain competitive in an

increasingly digital and tech-savvy sector.

Soft Skills - Personal Attributes for Success: Soft skills refer to personal attributes
and interpersonal abilities that are important in creating positive workplace
environments, fostering effective communication, and managing relationships.
Importance of Soft Skills in Tourism and Hospitality

Communication Skills

The tourism and hospitality industry requires exceptional communication skills,
both verbal and non-verbal, to interact effectively with customers, colleagues, and
stakeholders from diverse backgrounds.

Active listening, clear articulation, and empathy are essential for understanding and
addressing customer needs, ensuring smooth interactions, and resolving conflicts.
Effective communication also plays a key role in teamwork and customer relations.
The NM framework emphasizes the importance of networking and engaging in
diverse learning experiences that can enhance cross-cultural communication,
helping students work effectively with international guests and colleagues.
Emotional Intelligence (EQ): Emotional intelligence, which encompasses self-
awareness, self-regulation, motivation, empathy, and social skills, is crucial for
managing relationships and navigating complex social interactions in hospitality
settings.
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Professionals in the tourism and hospitality industry often face high-pressure
situations, such as managing difficult customers or handling service disruptions.
The ability to maintain composure, empathize with others, and resolve issues
constructively is essential.

Networking with mentors and peers, along with exposure to real-world scenarios
in internships, helps students develop emotional intelligence by learning how to
respond to a range of emotional cues from customers and colleagues.
Problem-Solving and Adaptability

The dynamic nature of the tourism and hospitality industry demands employees
who can think critically and solve problems on the spot. From handling last-minute
bookings to addressing unforeseen challenges (e.g., flight cancellations, natural
disasters), professionals must be flexible and quick to adapt.

Soft skills like creative thinking, decision-making, and resourcefulness play an
important role in ensuring high levels of guest satisfaction during difficult
circumstances.

Through multidisciplinary learning, students gain exposure to different
perspectives and  strategies, allowing them to develop better problem-solving

techniques and apply them across vatious contexts in the industry.

Teamwork and Leadership

Both teamwork and leadership are integral to success in the tourism and hospitality
industry. Whether in a hotel, resort, restaurant, or travel agency, professionals must
collaborate effectively with colleagues to ensure seamless operations.

The ability to motivate and lead teams is essential, especially in managerial roles. As
such, cultivating leadership skills and learning how to manage diverse teams and
guest expectations is crucial for career advancement.

The NM framework helps develop these skills through exposure to group
activities, real-world internships, and collaboration with industry mentors, which

strengthens both teamwork and leadership capabilities.

Mayas Publication 581



Emperor Journal of Commerce

Role of NM (Networking and Multidisciplinary Learning) in Building
Hard and Soft Skills:

A. Networking for Skill Development

Industry Connections

Networking allows students to connect with professionals who can offer guidance,
mentorship, and job opportunities. These relationships help students understand
the practical applications of their hard skills, and they provide a platform for
developing and refining soft skills such as communication, negotiation, and
teamwork.

Engaging with industry professionals also offers insights into emerging trends,
industry best practices, and technological advancements, which help students
enhance their hard skills and stay competitive in the field.

Mentorship and Professional Growth

Through networking, students gain access to mentorship from seasoned
professionals who can help them improve both technical competencies (e.g.,
managing hotel operations) and personal attributes (e.g., handling customer
complaints).

Mentors also provide critical feedback, enabling students to identify areas for
improvement and develop their soft skills, such as emotional intelligence, conflict

resolution, and effective leadership.

Multidisciplinary Learning for a Holistic Skill Set

Broad Knowledge Base

Multidisciplinary learning ensures that students develop both hard skills (e.g.,
technical expertise in hospitality operations) and soft skills (e.g., leadership and
problem-solving). Exposure to subjects like business management, sustainability,
digital marketing, and cross-cultural communication helps students gain a
comprehensive understanding of the industry's complex dynamics.

This broad knowledge allows students to navigate various roles and challenges
within the tourism and hospitality industry, making them adaptable and well-
prepared for a range of careers.

Practical Experience and Real-World Application

Multidisciplinary learning often includes internships, industry projects, and case
studies that allow students to apply both their hard and soft skills in real-world
settings. These experiences enable students to refine their problem-solving abilities,
improve their customer service skills, and gain hands-on technical knowledge

about hotel management systems, event coordination, and tourism planning.
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The integration of soft skills into real-world experiences (such as managing
customer expectations in high-pressure situations) ensures that students are

prepared for the unpredictable nature of the tourism and hospitality industry.

NM Framework for Career Readiness in Tourism and Hospitality

NM represents a tailored approach to student preparedness, incorporating several
key strategies:

N (Networking and Mentorship): Establishing connections within the industry
provides students with a deeper understanding of industry trends and opens doors
for career opportunities.

M (Multidisciplinary Learning): Students should be exposed to a variety of
subjects that intersect with tourism and hospitality, such as sustainability,
technology, and event management. This broad base of knowledge allows students
to adapt to the changing demands of the sector

Challenges in Basic Preparing Students for the Tourism & Hospitality
Industry

Dynamic Nature of The Industry: The tourism and hospitality industry is
continuously evolving, influenced by technological innovations, changing
consumer behaviors, and global economic factors. Preparing students for these
changes requires adaptable and forward-thinking curricula.

Workforce Diversity: Students must be prepared to interact with a diverse
clientele and workforce. This means honing skills related to cultural competency,

language proficiency, and emotional intelligence.

Recommendations for Enhancing Student Career Readiness
Industry-Academic Partnerships:

Strong collaboration between educational institutions and industry stakeholders is
essential. This ensures that curricula reflect current industry needs and trends.
Internship Programs and Real-World Exposure: Increased opportunities for
practical experience allow students to build professional networks and gain
firsthand knowledge of day-to-day operations.

Soft Skills Development: Curriculum should place emphasis on emotional
intelligence, communication, and leadership—skills that are indispensable for

effective service delivery and customer relationship management.
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II.CONCLUSION

Ensuring that students are ready to enter the tourism and hospitality industry is a
shared responsible across ademic institutions, industry professionals, and students
themselves. The NM framework proposed in this paper highlights the need for a
holistic approach to education and skill development, preparing students to meet
the complex demands of the industry. By focusing on networking, multidisciplinary
learning, and the cultivation of both hard and soft skills, students will be better
equipped to succeed and contribute meaningfully to the global tourism and
hospitality industry. The tourism and hospitality industry is an essential sector that
plays a significant role in the global economy. As such, ensuring that students are
adequately prepared to enter the wotkforce is crucial for the industry's growth and
sustainability. By focusing on the NM framework - Networking and
Multidisciplinary learning this study aims to provide a comprehensive
understanding of how to prepare students for the dynamic and diverse demands of
the tourism & hospitality industry. Through careful consideration of academic,
practical, and emotional readiness are contributes to a broader discussion on
improving student outcomes and enhancing the quality of the tourism and
hospitality workforce. The paper concludes by advocating for closer industry-
academic partnerships and the incorporation of real-world applications in curricula
to ensure that students are well-equipped to face the challenges and opportunities
within the global tourism and hospitality environment.
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